Corporate social responsibility

(CSR, also called corporate citizenship, corporate responsibility, responsible business and sometimes corporate social opportunity) is a concept whereby a business organization considers the wider social and environmental effects that it has as a trading entity outside of its direct trading environment. For example, a mining company destroys the natural landscape when mining so part of its social responsibility to the community where they are mining could be to invest in reforestation projects.
 Corporate social responsibility of Serena Hotel Faisalabad
Corporate social responsibility (CSR) isn't just about doing the right thing. It means behaving responsibly, and also dealing with suppliers who do the same. It also offers direct business benefits. Building a reputation as a responsible business sets you apart. Serena Hotel favor suppliers who demonstrate responsible policies, as this can have a positive impact on how they are perceived by customers.

Some customers don't just prefer to deal with responsible companies, but insist on it. Sales of 'environmentally friendly' products continue to grow - and these products often sell at a premium price. As an example, Serena became as famous for its approach to responsible business as for its products. The Hotel has grown dramatically while continuing to focus on CSR. 

There are other benefits too which Serena Hotel is enjoying which are as follows:

· A good reputation makes it easier to recruit its employees. 

· Employees stay longer, reducing the costs and disruption of recruitment and retraining. 

· Employees are better motivated and more productive. 

· CSR helps ensure it comply with regulatory requirements. 

· Activities such as Eid festival, new year ceremony and involvement with the local community are ideal opportunities to generate positive press coverage. 

· Good relationships with local authorities make doing business easier. 

· The company understands the wider impact of its business; it helps it to develop new products and services.
Corporate social responsibility of Organization
·  Any organization who is not looking after his stake holders properly will not be regarded as best. A wise saying is that:
“If you mess up with the environment people notice. if you mess people around people remember. If you mistreat people they never forget. And yet when you care for the environment you are awarded. When you care for people you are awarded. You are rarely forgotten when you genuinely care.”
 A business enterprise is no different to a human - people will have feelings about it and that impacts business positively or negatively.
· Many companies say they care and yet they may not take the actions of caring. 
“Going beyond what is expected becomes exemplar and noted. An enterprise’s actions are notes the most by its employees and staff.” 
The business team that runs an organization know what is going on. A sales person who loves his work and the company will sell more. The receptionist who cares for her company will care for its customers making them feel better and of course they are then more likely to return.

· Many businesses make a profit the very first time a customer shops with them. This is an amazing little known fact outside of the business world. It may cost nothing for some companies to loose new customers because of very poor experience of the customer. Customers these days are spoilt for choice. Many customers choose a business on how they feel about the company of the people in the company..

· That same very recent study highlighted some other interesting things too. Like this: half (52%) of global consumers are more likely to tell others about a brand that supports a good cause over one that does not, with 54% saying they would help a brand promote a product if there was a good cause behind it. And going even further…Around the world, consumers have voiced a strong desire for business marketers to link their brands to social action. Forty-two percent say that if two products are identical in price and quality then the one that has the commitment to a social purpose trumps key factors like design, innovation and brand loyalty when selecting one brand over the other. Stunning isn't it? 

